Castner Range PSA Assignment

Public Service Announcement

For this assignment, you will write, plan, and shoot a Public Service Announcement (PSA) that focuses on the Castner Range. You will work in crews to help each other as you write, produce, and direct a PSA. Use the guidelines below to begin to conceptualize either a 30-second to 60-second spot that encourages the public to visit the Castner Range and why it is important to preserve the Castner Range and help it to become a national park. 

Media messages are fleeting. One compelling central message, clearly presented with a simple call to action, is the most effective way to get your point across.

Answer the following questions to begin:

1. Target Audience: Who do I want to reach with my message? Who do you want to visit the park?
2. Message: What is my message? What do I want the viewer to understand? Look at the information above.
3. Action Step: What is the call to action? What do I want the viewer to do? How can the viewer help solve the problem?

4. Significance of Issue to the Public: Why is this issue important to the public? Why are you doing this project? Besides the grade. 
Required components of the project:

1.Turn in a written description of the PSA, answering questions 1-4, plus any other information and research about the issue, or the population the PSA addresses or serves.  So any information that you will be including in your video, history, reasearch, etc.
2. Create a shot list and storyboard to make sure what you are shooting. A shot list gives a written description of the shots you are planning: locations, actions, objects, actors, etc. A storyboard is a visual representation of the different shots (shot sketches) in the order they will appear in the finished work, and includes compositional information (close up, pan, wide shot, etc.), as well as audio (where the narration comes in, or if there is music over the shot). Your drawings can be simple stick figures. Your storyboard must contain at least 6 frames.  
3. If there is narration, time out your script by reading it aloud with a stopwatch. PSA's are :30 or :60 in length. 

Shot list, storyboard, and script will be turned in at the culmination of the project just to ensure accuracy. You will turn this in  when you screen your PSA for the class.  Please make sure shot lists and scripts are typed and in MLA format.  
In this commercial, you need to make sure to include your team members IN the video.  PEOPLE GOING TO THE CASTNER RANGE, please make sure you know what you are shooting when you actually go visit.  Work out specific jobs between your team members because not all of you will be going.  You may only shoot at the Castner Range with your teacher’s permission.  If you have another student in your video THAT IS NOT IN MY CLASS, you must have them come talk to me personally to get them to sign a consent form.  Your best bet is to just shoot with people in your group.  Please watch the following videos for inspiration on what your finaly products look like.    Please keep up with other information that I assign and mention.  
https://www.youtube.com/watch?v=qbLsRfgaLw4
https://www.youtube.com/watch?v=eFSM-B5SdzQ
https://www.youtube.com/watch?v=_LNXequKo0k
Lastly, if your PSA is one of the school’s finalist to present to the public, you and your group will be exempt from my final exam!!!

PSA Rubric 
Student Evaluation Guide 

	PSA Components
	13
	12-10
	9-7
	6-4
	3-0

	Technical Aspects    Video reflects effective camera work, 

editing skills, use of lighting and sound that add to the overall mood/message/theme of the piece. 
	
	
	
	
	

	Creativity   The message is told in unexpected or novel ways. 

Elements in the message are woven together with insight and 

imagination grabbing the attention of the intended audience.
	
	
	
	
	

	Tag Line  The message is clear and concise.  A single thought 

or phrase within the PSA summarizes the entire message.
	
	
	
	
	

	Social Benefit   The ideas shown have an application to the 

lives of the targeted audience. The PSA is one that will 

motivate change to improve the targeted audience's 

community in a meaningful way.
	
	
	
	
	

	Facts   The message is based on accurate and verifiable information.  Opinion or bias expressed is based in and supported by fact.  Source information has been verified 

and documented.
	
	
	
	
	

	Follow-up   Follow-up information is provided to direct the 

intended audience to local or national advocacy groups.
	
	
	
	
	

	Collaboration   Almost always listens to, shares with, and supports the efforts of others in the group. Tries to keep people working together.
	
	
	
	
	

	Written Work   All deadlines are met. Storyboard, shot list, and script have been approved before shooting and are turned in at the final screening.
	
	
	
	
	


Scoring Guide: 

13= The highest score possible; indicates a highly effective use of a component. Exemplary demonstration of effort and achievement throughout the video. 

12-10 = Accomplished use of component(s) is consistently demonstrated throughout the video. 

9-7 = Elements described may be present, but are inconsistently or haphazardly applied. 

6-4 = Effort is demonstrated towards incorporating the component(s) listed and described, but the desired results are not seen in the final product. 

3-0 = Scores of 1 reflect the absence of the described elements. 
